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Valencia Street “road diet”

Bike lanes = more bicycling
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San Francisro Chroniele

S.F. Panel to Consider More Bicycle-Only
Lanes

Edward Epstein, Chronicle Stsff Writer
Friday, July 17, 1998

SAN FRANCISCO — San Francisco
bicyclists' bid to create a more
bike-friendly environment faces a
big test tomorrow when the
Parking and Traffic Commission considers a vast expansion of
the city's bike lane network.

All 10 proposals have stirred controversy because each would
involve removing at least one car lane. In some cases, parking
would also be removed.

GRITN Tralfic of the Gty's

Shahum explans the finer points of traffic caiming at a Market Street intersection. An enthusastic
transportation geek, she embodies the new spint of the organized and poltically engaged bicyclst movement
in the City. Phato by Gregory Dicum, special to SFGate.com
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Valencia St campaign plan

» Issue Definition

» Campaign Goals

» Assess Resources: Strengths & Weaknesses
» Strategy: Targets, Allies & Opponents

» 'Communications

» Tactics & Timelines

» Resource Management

Valencia Street “road diet”
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At 20 mph, a driver needs 40 feet to
stop before hitting a child at 50 ft.
At 40 mph, a driver will still be
traveling at a high speed at 50 ft.
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Impact of Traffic Calming | Better | Worse | Balanced| No Don't
Effect| Know

Economic revitalization for area 44% 4% 30% 22%
Commercial/residential property 15% 52% 33%
values
Attractiveness of street 73% 23% 4%
Effect of reduced auto speed on 46% 8% 4% 39% 4%
sales
Effect of traffic congestion on 41% 7% 26% 22% 4%
Valencia Street
Effect of traffic congestion on 22% 11% 52% 15%
nearby streets
Sales 37% 4% 30% 30%
Pedestrian safety 62% 35% 4%

Source: Emily Drennen, “Economic Effects of Traffic Calming on Urban Small Businesses,”
www.emilydrennen.org/research

Figure 5 — General impact the bike lanes have had on interviewees' businesses

Don't Know/No Effect

Negative Positive

4%

65%

Source: Emily Drennen, “Economic Effects of Traffic Calming on Urban Small Businesses,
www.emilydrennen.org/research

Figure 6 — Interviewees' support for more traffic calming on Valencia Street

Depends

Yes

Source: Emily Drennen, “Economic Effects of Traffic Calming on Urban Small Businesses,
www.emilydrennen.org/research




BEFORE AFTER PERCENT
CHANGE

# of Bicycles (PM peak hour) .. ... .88 215 + 144 %
Bicycle Collisions per year....... 10.1* 12 +19%
Injury Collisions per year. . .. 58.8% 50 -15%
Total Collisions per year.......... T73.2* 62 -16%
Pedestrian Collisions per year. . . . .. 1.8 10 -15%
Mid-block Collisions Rate

(collisions/million vehicle miles) . . . 1.26* 1.64 +30%

Source: Mike Sallaberry, “Valencia Street Bike Lanes, a One Year Evaluation.” SF Dept of
Parking & Traffic, 2000.
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Dave Snyder
dave@livablecity.org
(415) 216-7393
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